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Trusted by partners

Join a select group of clients who we’ve helped build
and develop their visuals to their full potential.
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aiesec
social media management

AIESEC is a global youth-led organization that develops
leadership potential in young people through international
internships, volunteering programs, and cross-cultural
experiences.
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Video materials

Video 1 ¢ Instagram Video
Video 2 ¢ Instagram Video

Video 3 % Instagram Video

Video 4 % Instagram Video



https://www.instagram.com/p/C6VzbslIKIH/
https://www.instagram.com/p/C6VzbslIKIH/
https://www.instagram.com/p/C-SmyTOI86w/
https://www.instagram.com/p/C-SmyTOI86w/
https://www.instagram.com/p/C9NLcTxIhdk/
https://www.instagram.com/p/C9NLcTxIhdk/
https://www.instagram.com/p/C9NLcTxIhdk/
https://www.instagram.com/p/C6UO2DAI_44/
https://www.instagram.com/p/C6UO2DAI_44/
https://www.instagram.com/p/C6UO2DAI_44/

tonkovic winery
photoshooting

Tonkovi¢ Winery is a family-owned winery located in northern
Serbia, known for reviving Kadarka, a historic wine deeply
rooted in the region’s winemaking tradition




Tonkovi€¢ Winery had no consistent visual
direction and their materials reflected
that. On top of that, they were working
with a very limited set of photos, not
enough to cover the range of promotional
and marketing materials a winery
typically needs.




To establish the visual direction, we created a
range of design options for the brochure and
menu and worked through them with the client
until we landed on the right approach. After that
it was content, image editing, and print
preparation. We also did an on-site shoot
covering the staff, the winery, and the products,
after which we handled all the post-production
ourselves to make sure the final photos were
polished and ready for use.
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room 211
social media (our profiles)

ROOM 211 is a creative studio based in Belgrade, Serbia. We
work with ambitious businesses and organizations to help
them build their brand identity, marketing strategies, social
media presence, digital product design, and any other type of
custom creative work they need in order to stand out and
make a real impact in their industry.




PROJECT CONCEPT

NO MORE GUESSING.

SEE THE
FUTURE

ROOM 211

has a new website

room21l.studio

'.-"'" 1

We look forwardite reeeiling your messagemnd
will contaetyou seon to define the next steps,

D © L S

ROOM 2N | FROJECTS
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www.room2iLrs ! .
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Smiile.
Share the light.

Smile isa simple way to brighten someone's day.
Send positivity, Spread kindness. Create moments that matter.
Because even the smallest smile can change evarything.




Video materials

Video 1 ¢ Instagram Video

Video 2 % Instagram Video

Video 3 ¢ Instagram Video



https://www.instagram.com/p/DTGXLAqCAZN/
https://www.instagram.com/p/DTGXLAqCAZN/
https://www.instagram.com/p/DS8CB59CLtJ/
https://www.instagram.com/p/DS8CB59CLtJ/
https://www.instagram.com/p/DSsjMVjCCZl/
https://www.instagram.com/p/DSsjMVjCCZl/
https://www.instagram.com/p/DSsjMVjCCZl/

tribalion
event content creation _

Tribalion is an OCR race held on Mount Taraq, taking its
participants through mud, water and steep mountain terrain,
with a variety of obstacles including walls, climbing, crawling
and carrying heavy loads.




Tribalion needed photo and video coverage of their
event in order to capture the atmosphere, participants
and key moments throughout the race. Beyond
documenting the event, they also needed content that
could be used across their social media channels.




We covered the event on-site, capturing both
the race and the overall atmosphere. After the
event, we selected and edited the footage into
a series of social media assets, giving
Tribalion a collection of content they could
use to communicate the experience and keep
the event present on their channels.
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More materials

Video 1 % Instagram Recap Video

Video 2 ¢ Linkedin Recap Video

Web Page % Project Overview



https://www.instagram.com/p/DYcapmkChZ3/
https://www.instagram.com/p/DYcapmkChZ3/
https://www.linkedin.com/feed/update/urn:li:activity:7464619499477094402
https://www.linkedin.com/feed/update/urn:li:activity:7464619499477094402
https://room211.studio/work/tribalion/
https://room211.studio/work/tribalion/
https://room211.studio/work/tribalion/
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